Abstract: This paper presents an investigation into
Introduction
It has become a universal ideal that women should have an equitable access to and control of all the sensitive sectors of human endeavour, including the media of mass communication. Influential arbiters and global opinion leaders such as the UNO, NATO, and the EU -to name just a fewhave, in countless instances, enunciated or reiterated this ideal. In effect, since as far back as the 1995 Beijing Conference, major global institutions have been making a case for an equitable representation of women in decision-making positions, even in the media industry. This stems from the axiom that an equitable representation of women at decision-making levels in the media or/and in media governing bodies will enable women geniuses or experts to shape media production and so to eventually reduce the incidence of negative portrayals of women in the media. This belief has spurred the UNO, through the Beijing Declaration and Platform for Action, into urging world nations (governments) to "support women's education, training and empowerment [and] to promote and ensure women's equal access to all areas and levels of the media" (UNO 2001:134) . Despite such visionary recommendations, women's representation at decision-making levels in the media is still weak, indeed insignificant, particularly in the Third World (UNO 2001) . Additionally, the few female presences in decision-making positions seem to dominantly "serve" a patriarchal agenda, particularly in Black African countries. No doubt, the media (particularly television and cinema) are still considered "a man's world" (CSWTF 2015) .
The situation in Nigeria has in no way been radically different from the global picture presented above. However, there is one thing that strikes all visitors at first sight: women have, contrary to popular chauvinistic expectations, been entering the media profession to the extent of 169 constituting a visible and relatively active section of the personnel of most media houses in the country (Center for Communication Programs 2000). A good number of them have even risen to the decision-making level. As Nwamuo (2010) insightfully remarks, given the fact that Nigeria is still witnessing a period of its history marked by the political, economic, social and psychological domination of women by men, watching women active in journalism and other media professions is seeing "a dramatic record unfold". Such an indicator indisputably reveals "how the roles of women have changed over the years, in spite of their patriarchal roles" (Nwamuo 2010:29) . Following the same line of argument, the National President of the Nigerian Association of Women Journalists (NAWOJ), Asabe B.
Nahaya, enthuses that contrary to past situations in which female journalists were not assigned to cover important issues, today "they have been given more responsibilities and we have more female editors than ever before" (cited in UNDP 2016). It has been fervently hoped or speculated that women's increasing expertise and representation in the media will, in many different ways, have favourable consequences for the feminist or womanist cause. Indeed, feminist observers have objectively and unquestioningly expected female media producers and media practitioners to adhere to a prowomen's emancipation agenda and to be very active in shaping media production to the advantage of women. Nwamuo (2010) indirectly captures this expectation when he posits that "Nigerian female journalists as life givers, must use the media at their disposals to create greater awareness of their plight and seek redress" (Nwamuo 2010:32) . In the same line of thought Okunna (1996:35) How conducive is the media/professional and social environment in which they operate for them to effectively serve as advocates of women's emancipation? Attempting to give answers to (some of) these questions, with specific relevance to the Cross River State experience, will be the major focus of this paper. The paper concentrates mainly on female media producers working with the audio-visual media, including the Cross River Broadcasting Corporation (CRBC) and the Nigerian Television Authority (NTA) Calabar.
Conceptual Framework
For the purpose of clarity of analysis in this paper, it will be expedient to provide a number of conceptual clarifications. This section thus focuses on defining two concepts, namely women's empowerment and advocacy. Women's empowerment is a process of social change through which women struggle by themselves to achieve, or are made to achieve, their full and equal human rights. In ideal situations, women's empowerment emanates from women's own initiatives and not from any external or male-engineered scheme. This is to say that the concept of empowering women is not as strong as that of women's self-empowerment.
As CIPE Development (2014:3) succinctly puts it, "despite good intent,
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[…], if someone 'gives power' to another, then someone else can take it away. That is not the solution to achieve women's empowerment. To be fully empowered, women have to take power for themselves".
The process of women's empowerment differs from culture to culture as well as from one epoch to another. Similarly, the outcomes or indicators of such a social change vary from one society to another. 
Agency
(1) self image and self esteem; (2) legal rights awareness; (3) information and skill; (4) education; (5) employment/control of own labour; (6) mobility in public space, (7) decision influence in household; (8) group membership and activism; (9) material assets owned and (10) body health and bodily integrity. Despite these journalists' relative zeal, the prospects for the materialisation of their "feminist vision" are very limited. This is partially due to two factors, namely the very weak female representation at decisionmaking level in Cross River-based media outlets and the "exorbitant" costs often involved in the production of media programmes. As has been argued earlier, maximum female representation in decision-making positions in the media represents a pre-requisite for a favourable portrayal of women in those media, as well as for gender-sensitive media programming. In line with this axiom, the lower the representation of women at this level, the higher the probability that women's issues may be missing from the news and the greater the danger that women may be stereotyped. This "theory"
squares perfectly with the findings of this study. As shown in Tables 2 and 3 below, women have a weak representation at decision-making level in media outlets based in Cross River State and this may partially account for the virtually non-existent attention these media houses accord to women's issues in terms of programming. and a few others that are gender sensitive issues. If the rural woman has access to radio and television, then she stands a chance of watching or listening to the programs".
The findings presented in Tables 2 and 3 ( 
